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- BEST MULTIPLE-DAY INCENTIVE EVENT

- BEST MULTIPLE-DAY EVENT PROGRAM FOR A
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- BEST DINING TABLE DESIGN
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ABOVE PER GUEST
- BEST EVENT STAGED IN MULTIPLE LOCATIONS
- BEST NEW, INNOVATIVE EVENT

PRODUCT / TECHNOLOGY
- BEST ACHIEVEMENT IN TECHNICAL SUPPORT
- BEST EVENT MARKETING CAMPAIGN

- BEST ACHIEVEMENT IN LOGISTIC
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